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islands. We peek

into a few of America’s
closets to see how far
they’ve come.
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of a button on the wall, light jazz streams from the ceiling’s inset speakers.
Not bad for a family room or kitchen, but we’re actually in a closet, sitting
between the Manolo Blahniks and matching hampers.

Americans are souping up their storage spaces. And it’s no wonder: Any-
one who has ever watched MTV’s Cribs can attest that Imelda Marcos isn’t
the only one out there with a serious footwear fetish. As people haul ever
more stuffinto their houses and struggle to keep it organized, they’re needing
to “maximize their limited square footage,” says Paul Boomsma, president
of Chicago-based Luxury Portfolio Fine Property Collection. Enter the $4
billion custom-closet industry, which is transforming the old rod-in-a-box
model into larger and more-sophisticated spaces. Closets are not only being
decked out with smarter, swanker storage options—think adjustable shelv-
ing, felt-lined compartments, glass-covered drawers—but with furniture and
entertainment components as well. (Winé refrigerators, anyone?) Custom
systems are also spreading from the master bedroom’s walk-in closet to other
areas of the home, like the kitchen, home office and basement. Clients rou-
tinely spend $4,000 to $5,000 per closet, says California Closets president,
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